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UTK  ARTICULATION  AGTREEMENT
RETAIL  AND  CONSUMER  SCIENCES

This program leads to an Associate of Science degree from Hiwassee College and a Bachelor of Science in Service Management
with a major in Retail and Consumer Sciences from the University of Tennessee.

UNIVERSITY OF TENNESSEE

Junior Hours
Marketing 300 ................................................... 3
Economics 201 .................................................. 4
Retail and Consumer Sciences 210-341 ............. 6
Retail and Consumer Sciences 310-311 ............. 7
Management 300 ............................................... 3
Business Administration 201 .............................. 4
Retail and Consumer Sciences 323, 376,

and 390.......................................................... 9

TOTAL 36

Senior Hours
Retail and Consumer Sciences 410-422 ............. 9
Retail and Consumer Sciences 425 .................... 3
Retail and Consumer Sciences Electives ............. 6
Finance 301 ...................................................... 3
Upper Division Elective ...................................... 3
Retail and Consumer Sciences 492-485 or

Retail and Consumer Sciences Electives.......... 12

TOTAL 33

HIWASSEE COLLEGE

Freshman fall spring
English 1010-1020 ........................... 3 ............. 3
1History Elective ............................... 3 ............. 3
Mathematics 1110-1710 .................. 3 ............. 3
Psychology 1110 .............................. 3 .............. -
Sociology 1010 ................................ 3 .............. -
Hospitality Management 1010 ............ - ............. 3
CIS 1010 .......................................... - ............. 3
Physical Education ............................ 1 ............. 1
COLST 1000 ................................... 1 .............. -
Public Programs ............................ 0.5 .......... 0.5

                             TOTAL 17.5 16.5

Sophomore fall spring
2Natural Science Electives ................. 4 ............. 4
Accounting 2010, 2020 .................... 3 ............. 3
3Literature ......................................... - ............. 3
Religion ............................................ 3 .............. -
Communications 2120 ....................... - ............. 3
Business Administration 2110
    (Statistics) .................................... 3 .............. -
Music or Art ..................................... 3 ............. 3
Public Programs ...........................  0.5 .......... 0.5

                               TOTAL 16.5 16.5

1To be chosen from:  History 1010, 1020, 2010, and 2020
2Must be a sequence chosen from:  Biology 1010-1020, Chemistry 1110-1120, or Physics 2110-2120.
3To be chosen from:  English 2010, 2020, 2110, 2120, 2210, and 2220.

For progression into the program, students must maintain a cumulative GPA of 2.3 for at least 30 semeseter hours and
acheive a grade of "C" or better in the following courses:  English 1010-1020, Math 1110-1710, and all Retail and
Consumer Sciences courses.


